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SRIREGIsIative interest in Georgia — three bills
oroooaza Il 2004 session to cap margins and
reql nr xtended use of current editions

CAL P IRG report and action by the California
g;@“ lature

_‘— _ J_Eederal Review — HR 3567 under consideration to
- direct the GAO to investigate college textbook cost

and determine whether the same books are sold
outside the U.S. at substantially lower cost.
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SUllBENT EXP! enses for books and supplies were in
LgENEn J@ $745-843/in 2003-2004

r{eorma s some 20% of total college costs paid by
JFJF J

== . ?‘PI for College Textbooks far outpaces the

-d.-b—

= ,:Eore PPl for finished goods:
= = 3.4% 1n 1998, compared to .9% for the Core PPI
= 6.5% In 2002, compared to .1% for the Core PPI
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EOIIEYETOOKSTIONES Earnian average 22% gross
mrlrgm n ew textbooks (unchangedisince 1998)

> Cojldefes & o] pokstores earn an average 34.4%o gross
(] ]l Jon used textbooks

hare of the textbook market, represent 11.6% to
= --=23 19 of total bookstore sales cu rrently

i

- » New textbooks represent 37.7% to 58.9% of total
bookstore sales

".

Ua“ ’Textbook sales have been a much smaller
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I 2002= /E)C“' en texts and course materials
il m_r.eCf $5 billion of total sales

> Usec I f ooks accounted for $1.8 billion of sales

| QCJ; of Tt Ftextbook editions are changed every 3-4
—'::v =

: _.-l'__:._._.- -
—-__ﬁ — e
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= ’1' he average change In editions occurs every 3.8
~years
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SOISEVEIN00) 6 ,eer-e-p NEW LEXTIDOOKS) [
SENISISIELLFAEA 10 e PUBIISHEr (OF WRIC
rroorom ately 12 cents represents the author’s

JfJfOfﬂ:f‘

> C Q Ege bookstores receive 21.4 cents, part of
= 1ch is used to pay personnel and operating costs

== The net average income to college bookstores Is
approxmately 4.1 cents

-h_-

—

* Online sales account for a small portion of the
college textbook market, about 2.2%
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Nayie ﬂaooks are “‘bundled” with supplementary.
mrl_ze. als (study aids, CD-roms, website support)

¥ ._- - 1_;

= ,.ff;e;e use of customized editions may disallow
aeqwsrtlon of textbooks over the internet at lower

-

o

| '; -~ cost

e The use of customized editions limits book resales
and opportunities for students to obtain used
DOOKS
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EX ks are publis 1ed i new editions more
'frequenr] *foday

ElGL _andon adopted textbooks after a
: ei'a‘bré ely short time period.

- = _--_._—_

—— .extbooks are much less expensive outside the

.

—= S, which leads to the perception that students
- are being “gouged”
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— : Options to Consider
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fr OUIrage texthook standardization for
~curr|culum and a minimum length; of
rJ i .  for’ use of editions, where appropriate

== ncourage faculty to submit textbook
= adoptlon iInformation within an established

_4-'_:__._-

J-_,= ~ deadline.

= -

\ﬁl 1'.\1 i
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— il —

— _3'. Encourage faculty to share all textbook
adoption information with the campus
bookstore
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St entsH

.—n( Oljfrl( 1E| _'rh\- toNane
O Ion of acqumng pundled textooks, or
ou rhasmg the textbook alone

:1 =0 ucate the faculty to understand they are
> 1<ey 1o providing the best and most

- = reasonably priced textbooks to their

- students

6. Encourage faculty to distinguish between
required books and recommended books
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Prevent faculty from reselling sample books

e
- T

, < end invitations among academic

—de partments to have staff involved in

= extbook adoption processes and serve as
i_:j.;:3-= =" " resources, along with bookstore personnel,

— durlng book rush

= -

= —"'-.h-

E— —

- 9. Discuss the issue of textbook prices,
selection, etc. at new student and new
faculty orientations
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1L0; g d ferums acressithe state mvolvmg
atiglisgers Siljclan)i YGRS PARERTSHTaculty
2l m; hookstore Managers to dISCUSS the Issue of

'[g,{ﬁﬁ ook cost escalation

'-.l.

_I_I se the University System of Georgia’s
__—-u- -purchasmg power to leverage lower prices
— W|th national publishers

-
—-—_-—.-

S

- 12. Seek legislative assistance In helping reduce
the overall cost of textbooks such as providing
sales tax exemptions or state income tax
deductions
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