
First Year Second Year Third Year 

II. COSTS EFT Dollars EFT Dollars EFT Dollars 

A. Personnel B reassigned or existing positions 

1. Faculty 0.30 $30,000 

2. Part-time faculty 0.15 $10,000 0.15 $10,000 0.15 $10,000 

3. Graduate Assistant 

4. Administrators 

5. Support staff 

6. Fringe benefits 

7. Other personnel 
costs 

B. Personnel B new positions 

1. Faculty 1.00 $80,000 

2. Part-time faculty 

3. Graduate Assistant 

4. Administrators 

5. Support staff 

6. Fringe benefits $25,000 

7. Other personnel 
costs 

Total New Personnel Costs $105,000 

C. Start-Up Costs (one-time expenses) 

1. Library/learning 
resources 

2. Equipment 

3. Other ( ) 

D. Physical facilities: construction or major renovation 

Total One-time Costs 
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Major in Food Industry Marketing and Administration (BSA) 

Area A (9 hrs) 
EI\JGl 1101 
ENGl1102 
MATH 1113 

Area B (4 hrs) 
choice 

Area C (6 hrs) 
SPCM 1100 
humanities elective 

Area 0 (12 hrs) 
CHEM 1211/1211l 
BIOl1107-1107l 
MATH 2200 

Area E (12 hrs) 
POLS 1101 
HIST2111orHIST2112 
AAEC 2580 or ECON 2106 
Choice 

Area F (19 hrs) 
ACCT 2101 
ACCT 2102 
MATH 2110 or MATH 2210/2210l 
STAT 2000 
Choice 

Major Requirements (23 hrs) 
AAEC 3100 (3 hrs)
 
AAEC 3580-3580l (4 hrs)
 
AAEC 3690 (4 hrs)
 
AAEC 4050/6050 (3 hrs)
 
AAEC 4980/6980 (3 hrs)
 
(FDST)PATH 2030 (2 hrs)
 
FDST 3000 (3 hrs)
 
FDST 4090/6090-4090Ll6090l (2 hrs)
 

Major Electives (17-19 hrs) 
Select 5 Major Related Electives from the following that include at least two AAEC 
courses and two FDST courses: 

Proposal for Food Industry Marketing & Administration Major 13 



-'- ..~. 

AAEC 3040 
AAEC 4210/6210
 
AAEC 4760
 
AAEC(FINA) 4870/6870
 
FDST 4010/6010-401 OLl601 Ol (4 hrs)
 
FDST 4040/6040-4040Ll6040l
 
FDST 4100/6100
 
FDST 4110/6110-411 OLl611 Ol
 
FDST(EHSC)(MIBO) 4320/6320-4320Ll6320l
 
(FDST) POUl 4860/6860-4860Ll6860l
 

Select One Communications course from the following: 
AAEC 3200·
 
AlDR 3900
 
MARK 4220
 
MARK 4600
 
SPCM 2300
 
SPCM 3500
 

General Electives (approx. 18-20 hrs) - Up to the required 120 hours 
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Price, T.J., M.C. Lamb, and M.E. Wetzstein. 2005. "Technology Choice Under Changing 
Peanut Policies." Agricultural Economics 33:11-19. 

Wetzstein, Michael and Barry Barnett. 2005. Energy Issues, Policy Options. Georgia 
Economic Issues Newsletter, Department of Agricultural and Applied Economics, 
University of Georgia. 

Wetzstein, M.E. 2004. Microeconomic Theory: Concepts and Connections. Mason: OH: 
South-Western Press. 

Wetzstein, M.E. and M. Flannery. 2004. Instructor's Manual with Test Bank: 
Microeconomic Theory: Concepts and Connections. Mason, OH: South-Western Press. 

F. Professional activities 

Papers given at meetings, and lectures given to professional groups or 
institutions: 
Wetzstein, M.E. "The Economic Future of the U.S. Renewable Fuels Industry." Invited 
seminar in the School of Forest Resources, University of Georgia, Athens, GA, 2006 

Mullen, J., K. Douce, and M. Wetzstein, "Modeling the Determinants of Invasive Species 
Isolated Colonies: An Analysis of Their Formation and Control," presented paper at the 
SERA 30: Natural Resource Economics Meetings at Auburn University, May 18-19, 
2006. 

Committee memberships: 
Chairperson of the American Agricultural Economic Association Quality of Research 
Discovery Award, 2005-06. 

Member of the American Agricultural Economic Association Membership Committee, 
2006 

G. Expected responsibilities in this program 

Dr. Wezstein will serve as an instructor and advisor for students in this major. 
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